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EDITOR’Snote 


By Niki Valencia 


Hidden 
Treasures 


The month of October is here and it snuck up on us without a mo- 
ment of hesitation. For many, it’s the time of the year that has us 
endlessly scratching our heads for creative costume ideas. Octo- 
ber is the month that is meant to make us feel like frightened little 
kids again, too. But let’s face it - the only thing that truly fright- 
ens us at this age is the thought of ten-page research papers and 
those unexpected quizzes our professors swear they sent “that 
email” about. 


Since we’re on the subject of the unexpected, something 
shocking and yes, kind of frightening, popped up late last 
month... a few treasures in our cozy DIG office. Late one 
Wednesday evening, art director Rachelle Shapiro and 
| were searching around the office for Post-Its. What we 
found instead were boxes and boxes of old DIG issues, 
tucked away in the worn-down cabinets against the wall. 
And when | say worn-down cabinets, | mean that these 
cabinets look like they belong in the seventies. Funny 
enough, that is exactly what we came across: old issues 
dated all the way back to 1973. (Little unknown fact: DIG 
used to be called “University Magazine”. Creative title, 
huh?) | was caught off-guard, and as | said before, a little 
frightened to have just barely learned this. | had no idea 
that our publication ran such a long and substantial course 
at our university. Right there in my hands lay the history 
of DIG through piles and piles of artistic covers. It was re- 
markable to see the progression of the magazine through 
the years and the ways that each issue reflected on its time period. 


This 1988 issue was one of the 
many found in the Dig office. 


Moving on to more modern times, this month’s cover story revolves around a few out-of-the- 
box activities to engage in around the area. Our goal for this cover story was to clue you in on 
cheap, fun, festive events that don’t involve theme parks (i.e. Knott’s Scary Farm, Universal 
Horror Nights, etc). Since it is now the second month of school, we also decided it was time 
to get to know some noteworthy students and athletes on campus. Check out our Student 
Spotlight story profiling one student designer’s success in the fashion world. Then, find out 
about some of our student athletes’ favorite Halloween candy and get to know them on a 
more personal level by reading their responses to some quirky interview questions. We also 
have a great review on a Long Beach café that always feeds the soul with a dose of warming 
hospitality and plenty of scrumptious breakfast food. 


So, before you dive your hands into the Snickers bars and lollipops this month, be sure to dig 
your fingers into this issue. | promise you will not be “frightened” with disappointment. BOO! 


Nw Url 


P. 5: Photos courtesy of Ed Banger Records, GK Films & St. 
Martin’s Press; P. 10-11: Graphics by Remo Colindres. P. 12: 
Photos courtesy of the student athletes and LBSU athletics. 
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Hand-picked things we’re 
diggin’ this month. 


5 | Food 

Treat yourself to generous 
portions of food, coffee and 
service at the Coffee Cup Cafe. 


6 | Student Spotlight 
Read about one student’s 
success from school to 

Hollywood fashion shows. 


DiGcontents 


12 | Athlete Profiles 
Get acquainted with six LBSU 
student athletes. 


14 | Frightening Trends 
Trends that are terrorizing the 
catwalk -- let them hide in your 
closet! 
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[music] 
Justice “Audio, Video, 
Disco” Oct. 25 


One of the most exciting releases of Oc- 
tober and possibly the year is “Audio, 
Video, Disco”, the second full-length 
album by eclectic French electronic duo 
Justice. Their first album titled “t” (pro- 
nounced Cross) was a funky mix of hard- 
core psychedelic electro beats and pain- 
fully catchy pop dance songs. The new 
album promises to be more of a rock 
album than the previous one. In fact, 
the reason why it took four years for 
the group to release this album was be- 
cause they had to learn how to play in- 
struments. The first single “Civilization,” 
was like an epic throwback to 70s rock, 
and roll with a dance-ready drum beat. 
Prepare your eardrums for this year’s 
most anticipated electronic album. 


[entertainment] 
Netflix: 


“Breaking Bad” and “Mad- 
Men”: Nettflix’s “Watch In- 
stantly” streaming service 
is constantly adding to its impressive se- 
lection of content. Recently, they added 
two of the best dramas on television to 
their catalog. “Breaking Bad” and “Mad- 
Men,” two award-winning shows from 
AMC, are now available in full on Netflix. 
These are two of the most well-scripted 
and engaging dramas on TV, and this is 
the perfect opportunity to enjoy them. 
Netflix is only $7.99 per month and is 
available on all video game consoles. 


[tv] 
“Community,” NBC 
Thursday 8 p.m. 


NBC’s “Community” is one 

of the most criminally under-watched 
shows on television. Boasting an ensem- 
ble cast including Joel McHale, Chevy 
Chase and John Goodman, among oth- 
ers, the show is consistently smart, fun- 
ny and meta. Each episode is full of ref- 
erences and parodies that make fun of 
everything from movies and pop culture 
to the sitcom genre itself. The fact that 
this show was snubbed by the Emmys is 
a travesty. 


JOHNNY DEPP 


ONE PART OUTRAGE. 


[film] 
“The Rum Diary,” 
Oct. 28 


This film, based on the 

Hunter S. Thompson novel of the same 
name, stars Johnny Depp as a journal- 
ist named Paul Kemp who moves to 
Puerto Rico to write for a local newspa- 
per. Heavy drinking ensues. This is the 
second time that Depp has starred in a 
movie based on the works of the late 
Thompson, the first being 1998’s “Fear 
and Loathing in Las Vegas.” Depp is the 
only actor weird enough to pull off a 
role like this, and it is sure to be a blast 
watching his rum-soaked hijinks in San 
Juan. 


New, upcoming and old releases 
to get your hands on this month. 


By Matt Grippi 


[application] 
“Spotify,” free for Mac, PC, 
iPhone and Android 


Spotify is a new program that will 
change the way you listen to music. It 
is like having the entire iTunes store to 
listen to, absolutely free. The free ver- 
sion can be downloaded to any Mac or 
PC, and has millions of tracks available 
to stream instantly. There are occasional 
advertisements, similar to Pandora ra- 
dio, but unlike Pandora you can choose 
which music you want to listen to. You 
can even organize music into playlists 
that you can listen to over and over 
again. For $9.99 a month, you can up- 
grade to Spotify premium and get all of 
the benefits of Spotify on your mobile 
phone, ad-free. That’s about the price 
of one album on iTunes, yet it unlocks 
thousands of albums instantly. 


[book] 

“2030: The Real Story of 
What Happens to America” 
by Albert Brooks. 


Do you want to read something 

really scary this Halloween sea- 

son? Try the book “2030: The Real Story 
of What Happens to America” by co- 
median Albert Brooks. The novel takes 
place in the near future when Los Ange- 
les has been leveled by a catastrophic 
earthquake and southern California is in 
danger of being bought by the Chinese. 
Meanwhile, cancer has been cured, 
which only seems to cause more prob- 
lems. It’s an incredibly bleak outlook 
of the future of our generation, and it 
is painfully believable. You won’t know 
whether to laugh or cry while reading it. 


ALBER] 
BROOKS 


A MOVEL 
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A. people, we eat not only to fill up our 
hungry bellies, but also to bring back memories 
and achieve a sense of comfort. Essentially, food 
brings happiness, comfort, and joy into our lives. 
The Coffee Cup Café in Long Beach, Calif. has 
redefined food as we know it. Not only do they 
dish out a menu of crazy variations, the environ- 
ment created by the astounding food and fan- 
tastic service makes you feel completely at ease, 


just like you’ve gone home for a warm meal. 


The café is a little hole-in-the-wall located at 
3734 E. 4th St., Long Beach. Each dish is packed 
full of so much love and joy that you feel a grow- 
ing sense of elation with each bite. As soon as 
you walk into the café, your eyes dart towards 
the eclectic paintings that adorn the rust-colored 
walls. Then suddenly, your nose is filled with the 
abundant smells and spices from the multitude 
of dishes across the room. Laughter perme- 

ates the entire restaurant as new and long-time 
customers intermingle. 


The Coffee Cup Café has a menu that packs 

a punch in variety. They serve almost every 
breakfast item under the sun from traditional 
breakfast options to Mexican breakfasts, as well 
as a lunch menu. Each section of the menu also 
has a House favorite. 


The highlights: the South of the Border and Out 
of the Ordinary portions of their menu. The 
South of the Border section serves up huevos 
rancheros, enchilada eggs, chorizo, the infamous 
Baja Burrito, and a breakfast quesadilla chock 
full of eggs, cheese, spicy green chiles, and salsa. 
The House favorite Baja Burrito has an amaz- 
ing mixture of textures and spices. It stands its 
ground against the infamous ‘Chipotle’ burritos 
with its enormous size. The burrito packs a 


WELCOME 


punch with its marinated steak, eggs, black 
beans, cheese, and brown rice filling, all topped 


with avocado, sour cream, and salsa. 


A specialty from the Out of the Ordinary section 
is the Sunrise Fiesta Bowl — a bowl of black bean 
soup topped with two poached eggs, Pico da 
Gallo, sour cream, avocado and salsa, served 
with tortillas or toast. It’s a unique and spicy way 


to welcome the coming morning. 


You can always count on the array of scramblers 
to meet your specific taste requirements and fill 
you up to the brim. They’re packed with eggs, 
potatoes, and your choice of flavorful meats 

and vegetables. Kim Garber and Jack McManus, 
long-time residents of Long Beach, enjoyed their 
scramblers so much that they licked their plates 
clean, proving the menu’s undeniable delicious- 
ness. 


Not only does Coffee Cup Café dish out a mouth- 
watering menu, but also their service is out of 
this world. The servers exude a warm and loving 
attitude towards their customers that you'll start 
thinking you’re back home again rather than at 

a restaurant. 


“Feeding Long Beach is a treat,” proclaimed 
server Marsha Wells, who drives 110 miles 
round trip from Chatsworth to get to work each 
day. “The Coffee Cup Café has the best custom- 
ers in the world.” 


After working at the restaurant for nine years, 
Tony Gutierrez remains at his job at for the qual- 
ity of his customers and admirable co-workers. 
“They’re special here,” said Gutierrez. “My 

boss is nice to everyone. He tells us don’t waste 
the food, and you can eat anything you want,” 
continued Gutierrez as he patted his belly with a 
smile across his face. 


CUPS OF 
HOSPITALITY 


By Jennifer Wu 


The rave reviews from the Coffee Cup Cafe’s 
customers and the loyalty of their employees 
manifest that this hole-in-the-wall place is on 
a rising path because they care about their 
service as much as their food. 


The restaurant is open Monday to Friday from 
7am-2pm and Saturday to Sunday 7am-3pm. 


But they only take cash or checks, so forgo the 
credit cards and bring an empty stomach! 


Photos provided by Jennifer Wu 


(TOP) Scrambler potatoes. (MIDDLE) Baja 
Burrito. (BOTTOM) Breakfast Quesadilla. 
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Student : 


What's next for this designer? 
By Niki Valencia 


Watch out Phillip Lim - CSULB is about to unleash another talented 
designer, sure to make waves in the fashion world. In fact, 23-year-old 
clothing and textiles major, Basil Malicsi, is already catching tide in the 
industry, and has yet to even graduate college. DIG magazine first met 
Malicsi last May after covering a fashion show of his in Hollywood for 
an online story. We were left in such awe of his talent, motivation and 
creativity that we decided to catch up with Malicsi to hear more of 
what he’s been up to. 

What we found out didn’t surprise us. His clothes recently launched 
online to be sold, and a deal is set for the selling of his clothes at a 
prominent Los Angeles boutique. Hailing from the Philippines, Malicsi 
graced our campus with his talent in 2007 and is currently finishing up 
his degree, with plans to graduate in the spring. 

Sept. 10 marked Malicsi’s launch party for the celebration of his 
clothes being sold online. The party, held in Fullerton, at his trendy 
studio home, featured a fashion show of his latest clothing line, a live 
DJ, plus food and wine. Amongst the crowd of Malicsi’s supporters 
were fellow fashion students, Los Angeles bloggers, photographers, 
as well as journalists from University of Southern California’s online 
magazine, “Neon Tommy.” 

We sat down with Malicsi after the event to ask a few questions 
about his recent accomplishments and future plans. 


D: So what is new with you in these last few months? 
M: My line got carried on Erynz.com and it’s all functioning now, we 
just made our first two sales last month. | also have an upcoming fash- 
ion show on Sept. 29: in Santa Monica, and I’m currently working with 
La Maison de Fashion to have my line featured in their Melrose store. 
They have tons of celebrity clientele, I’m really excited! 


D: How did the launch party go? 

M: It was great. We transformed my living room into a fashion show 
and there was a live DJ who was playing great music all night. If all else 
fails, but you have a good DJ, wine, and food, then you have a good 
event. It makes people happy to be taken care of and that’s what | 
wanted to do, make people feel valued. 


Photos contributed by James McClure 


(ABOVE) Basil Malicsi converses with one of his models prior to the learn more about Malicsi, visit digmagonline.com to read our first article 
start of his fashion show at his launch party in Fullerton, Calif. (OPPO- on him. Be sure to treat your eyes to additional photos of his distinguished 
SITE PAGE) A few of Malicsi’s elaborate garments featured in the show. 


D: Tell me about future projects you have planned. 
M: I’m starting to get my stuff together for my Fall/Winter 2012 collec- 
tion. I’m also working on my senior graduation collection for the Campus 
Couture show in May 2012. 


D: What are you inspirations for your upcoming collections? 

M: For my graduation collection, I’m really inspired by Catholic churches, 
back in the Philippines. I’m very influenced by Spain, it has a very antique 
kind of feel, so | want to incorporate that in my collection next year. 


D: What about for your Fall/Winter collection? 

M: I’m releasing that in January or February. The bad girls in telenovelas 
inspired me for this collection; they’re the bad vixens. That line is going to 
be a little more sleek with more body-con. 


D: What made you think of revolving your next collection around bad 
vixens? 

M: My Spring/Summer is really bright and happy. So for Fall/Winter, it’s 
really cold during those times, and | really wanted the moods [of the gar- 
ments] to change from vibrant and colorful, to very dark and somber. It’s 
really going to be dark and sexy, but still classy at the same time. 


D: What are your plans after graduation in the spring? 

M: Hopefully, | can work for a designer. I’d love to work for a designer to 
get a lot of experience; | know | still have a lot of things to learn. After that, 
| want to re-pursue my own label and make it available in stores across 
America, or even around the world. 


There’s no doubt that Malicsi has already begun to make an impres- 
sive name for himself in the realm of fashion. A short glimpse at one of 
Malicsi’s detailed pieces will leave any fashion-adorer saying, “Wow!” To 


and elaborate garments, also posted on our website. 
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Oom pah! 


The Alpine Village 
Oktoberfest in Tor- 
rance, Calif. offers 
Southern Californian 
residents a taste of 
Germany. 


By Rachelle Shapiro 


8 cover story 


Imagine a faux-German version of 
Andy Warhol singing Mark Morisson’s 
classic ‘90s hip-hop hit “Return of the 
Mack” — this was one of many oddly 
entertaining sights at the Alpine Vil- 
lage’s Oktoberfest in Torrance, Calif. 


“Return of the Mack,” along with clas- 
sic ‘80s German pop songs like Falco’s 
“Der Kommissinar” and Nena’s “99 
Luftballoons,” were just a few high- 
lights of the night that got the beer- 
loving crowd going. The host of the 
festivities was a fellow named Heino, 
an obscure looking man with white 
hair who sported a turtleneck and sun- 
glasses. He has a heavy (and obviously 
fake) German accent and is quite the 


smooth talker with the ladies. 


Heino is actually a character portrayed 
by Canadian comedian Marc Hickox. 
The character is based off a German 
entertainer from the 1960s and 1970s 
who sang German pop and folk songs 
and was known as “the voice of Ger- 
many.” 


This year, Alpine Village celebrates its 
44th year putting on the largest Ok- 
toberfest in southern California. Ac- 
cording to the Oktoberfest organizers, 
more than 70,000 people attended the 
festivities over the seven weekends 
that it was open last year. Festival pa- 
trons can enjoy the Bavarian traditions 


of brew, bratwurst and bands playing 
authentic oom-pah-pah music. 


Now the events of the Torrance Ok- 
toberfest are not what you would see 
out of the scenes of the 2006 comedy 
“Beerfest.” Oktoberfest is not only a 
series of beer drinking competitions, 
but also a celebration that Germans 
have been practicing for the past 
200 years. It originally began to com- 
memorate a royal marriage, but the 
celebration carried on year after year. 
Today, there are hundreds of Oktober- 
fests celebrated around the world, as 
well as surrounding cities Los Angeles, 
Huntington Beach and Pomona. 


Flown in straight from Munich, Germa- 
ny, the authentic beer and bratwurst 
were satisfying to say the least. Guests 
are allowed to bring in their own ce- 
ramic or plastic steins (mugs) to sip on 
the beer provided by Paulaner of Mu- 
nich. If hefeweizen is not your taste, 
there are the other options of wine or 


soda. Many stood in long lines just to 
get a taste of the famously tasty treat 
of a giant salted pretzel. 


“The line wait for the pretzel table re- 
minded me of the lines at Disneyland. 
It was insane,” said attendee Enrique 
Carrillo. 


‘Tt was the biggest group of 
people I’ve seen doing the 


chicken dance all at once 


Besides the food, beverages and en- 
tertainment, the festival holds con- 
tests like the stein-holding competi- 
tion, which keeps the crowd on the 
edge of their benches. The winner is 
whoever can hold a heavy mug full of 
beer steady and straight-armed the 
longest. The emcee and band engages 
the crowd in this contest, as well as 
sing-alongs and folk dancing. 


If you plan to attend the event, you 
might want to get your arms ready for 
all of the chicken-dancing — it is per- 
formed in large groups several times 
throughout the evening. Somehow, 
it’s not as boring as the chicken dance 
from your cousin’s wedding. 


“It was the biggest group of people 
I’ve seen doing the chicken dance all at 
once,” said onlooker Marlon Marinero. 


Friday and Saturday evenings are 
made for adult festival-goers only, but 
Oktoberfest turns into a kid-friendly 
family event on Sunday afternoons 
with jumpers and games. Alpine Vil- 
lage is located right off the 110 Free- 
way in Torrance — just 20 minutes away 
from CSULB. Tickets to the festivities 
are $10, and Oktoberfest will be open 
every weekend until Sunday, Oct. 23. 
Check out www.alpinevillage.com/ok- 
toberfest for more details. 


Oonrpah! 


ser 


Photos contributed by Rosaline A. Barrientos 


(ABOVE) A German oom-pah-pah band member stands on a table while singing a German folk song for the 
crowd. (UPPER LEFT) An Oktoberfest attendee awaits a savory slice of German dessert. 
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10 cover story 


he third-annual Long 
Beach Comic Con 
launches off for its 
two-day exhibition of 
comic book publish- 
ers, modern comic book retailers, 
video game companies, artists, 
and much more, at the Long Beach 
Convention Center from Oct. 29- 
30. The past two years have been 
wildly successful for the up-and- 
coming convention, but this year 
is looking to be the best one yet. 


While other conventions like the 
San Diego Comic Con have moved 
on to showcase movies and televi- 
sion shows along with the comics, 
the Long Beach Comic Con wanted 
to take the idea of a comic conven- 
tion back to its roots. 


“The Long Beach Comic Con is a 
comic con in the truest sense of 
the word,” said Drew Seldin, Pub- 
lic Relations contact for the event. 
“We try to stay focused on artists 
and publishers instead of Holly- 
wood movies,” he added. 


The event will include a wide range 
of exhibitors including artists, writ- 
ers and publishers who will be in- 
teracting directly with the fans on 
the show floor. Running through 
the middle of the convention cen- 
ter will be an Artist Alley, a place 
where fans can meet big name art- 


ists, indie-talent, web comic cre- 
ators and more. LB Comic Con has 
one of the largest Artist Alleys of 
any convention in California, and 
this year’s lineup is the largest yet. 


“We try to stay focused 
on artists and publish- 
ers instead of Holly- 
wood movies.” 


One of the exciting guests for this 
year’s convention is artist David 
Finch, a comic’s powerhouse who 
has worked for Marvel and DC. He 
has worked on many high profile 
books including “Ultimate X-Men,” 
“Cyberforce” and “Batman: The 
Dark Knight.” He also helped with 
the concept art for Zack Snyder’s 
2009 film “Watchmen.” He will be 
attending both days of the conven- 
tion, signing autographs and talk- 
ing to fans. 


One of the things that makes this 
year different is the addition of a 
horror element to the convention. 
Since the event is so close to Hal- 
loween, this seems like a perfect 
fit. Now guests have an even big- 
ger excuse to dress up as their fa- 


vorite comic book character, or to 
dress up as some kind of horrific 
monster. 


“Ever since the first year we have 
wanted to do a Halloween cos- 
tume event because we had a lot 
of people showing up in costume 
already,” said Seldin. 


One of the biggest events this year 
is a Masquerade Ball on Saturday 
evening, where the best of the 
best costumes will be on display. 
Guests who complete an official 
entry form will be entered into a 
costume contest, where they will 
be judged and could win a $100 
prize. After the contest and cos- 
tume showcase there will be a par- 
ty which is sure to be a fun time. 


Horror fans will also be happy to 
hear that actor Lance Henriksen 
will be appearing at this year’s 
convention. Henriksen has ap- 
peared in such classic films as “The 
Terminator” and “Aliens,” and will 
be signing his new book ”Not Bad 
for a Human- The Life and Films of 
Lance Henriksen” at the show. 


The Long Beach Comic Con should 
be a great time for anybody inter- 
ested in the art of making comics, 
or for hard core horror fans who 
need a place to test out their Hal- 
loween costumes. Don’t miss it. 


X 


alloween week- 

end in South- 

ern California 

holds a different 

meaning for ev- 
eryone. For some, it’s a time 
to present their costumes to 
the world while going door- 
to-door collecting delicious, 
cavity inducing treats. For 
others, it’s a time to show off 
post-summer bods in the latest 
versions of sexed-up pirate and 
devil outfits. 


For the local nonprofit caLong 
Beach Cinematheque, it’s a 
time to dress up like the un- 
dead and put on the Fourth 
Annual Long Beach Zombie 
Walk Street Fest, their largest 
and most ambitious event yet. 


This year, the creators of the 
Long Beach Zombie Walk have 
decided to transform the event 
into an all-day street festival 
that will take place on Satur- 
day, October 29 from 2-11:30 
p.m. The event, which usually 
takes place on Fourth Street’s 
“Retro Row”, has been moved 
to the Pine Avenue area of 
downtown. There will be live 
music and plenty of Hallow- 
een-themed entertainment, all 
culminating in an attempt to 
break two world records. 


The first world record is an 
attempt by the organization 
Thrill the World Los Angeles, 
who would like to have the 


¢ 
of 
fe: 


Largest Choreographed “Thrill- 
er” Mass Dance. The current 
world record is in Brazil, with 
11,000 people. Thrill the 
World L.A., formed in 2008 as 
a group of dancers wanting to 
pay tribute to the late Michael 
Jackson. Now they participate 
in annual world record events 
throughout the globe to sup- 
port a variety of charitable 
organizations. The dance, also 
called a flash mob, will take 
place at 7 p.m., prepping all 
those for the ghoulish Zombie 
Walk to follow at 8 p.m. 


The second world record at- 
tempt will be for the city with 
the Largest Zombie Walk in the 
world, currently held by Se- 
attle with 4,700 undead street- 
walkers. While the number 
of attendees is still uncertain, 
Logan Crow, Executive Director 
and Event Programmer of Long 
Beach Cinematheque, says he 
expects 12,000 to 15,000 peo- 
ple to be at the event. 


The Long Beach Zombie Walk 
first started in 2008 after Long 
Beach Cinematheque mem- 
bers, also known as Mondo 
Celluoid, caught wind of the 
Zombie Walk craze and decid- 
ed the city needed one of their 
own. 


“We thought, ‘hey, this could 
be a great way to promote hor- 


ror cinema in Long Beach,” 
said Crow. 


Their goal as a nonprofit is to 
bring the community together 
by experiencing film classics 
throughout the city, “curating 
special events that incorporate 
film with live music and multi- 
media art.” 


In past years, the Zombie Walk 
on Fourth Street has been a 
great success and Long Beach 
Cinematheque still holds close 
ties with many of the busi- 
nesses on Fourth Street, such 
as Lola’s Mexican Cuisine and 
the Art Theater of Long Beach. 
Both businesses remain spon- 
sors of this year’s event. 


“We have a lot of friends there, 
but we had to look for a bigger 
venue,” Crow said. “It’s going 
to be an amazing event, and 
we’ve never had live music 
[before this].” 


While the event plans to be 
on a larger scale this year, 
some may be wary of attend- 
ing. “The more people think of 
Long Beach as a city instead of 
a group of territories, the more 
it will grow. People need to fo- 
cus on the event and support 
new territories, it’s vital,” as- 
sured Crow. 


The event will span four blocks 
and include 100 street vendors 
featuring food, art, and other 
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BY SOFIA YASSINE 


products as well as dozens of 
bands playing throughout the 
day. Musical performances 
include local bands “Potential 
Lunatics” and “wild pack of ca- 
naries,” set on two stages pro- 
vided by The Press Telegram. 
Shannon’s on Pine will be 
transforming the downstairs of 
their bar into a haunted house, 
and the Long Beach Pedaler’s 
Society will be hosting a Zom- 
bie-themed art show showcas- 
ing local artist’s original work, 
with wine provided by Art du 
Vin Wine Bar of Fourth Street. 


Don’t worry, there will be beer 
tents for the 21 and over. Also, 
if you don’t feel like attach- 
ing shards of imitation glass 
to your face in the comfort of 
your own home, there will be 
make-up stations with profes- 
sional artists who you can pay 
to paint a ghoulish face on you. 


Tickets for the event are $10 
at the gate and $8 presale. If 
you plan on attending the Long 
Beach Comicon, you can buy 
your Comicon tickets on zom- 
biewalklb.com and get into the 
Zombie Walk Street and Music 
Festival for free. 


To be a part of the Zombie 
Walk, simply sport your best 
zombie gear, and you'll be 
counted towards the world re- 
cord. If you’d like to partake in 
the “Thriller” flashmob dance, 
email gilbert.ttwla@gmail.com 
for more information. 


cover story 11 


% 


Due to their busy academic and athletic schedules, it is sometimes 
difficult to get to know some of CSULB’s talented student athletes. 


G e Ct to kno V 4 O ur Especially when their respected sports are in season, our student 
[ athletes are always on the go, balancing their homework with work- 
Ss u en | © e S ing out and practicing for their games. Fortunately, a few were able 


to take time out their busy schedules to answer a few questions. 


By Chasen Doerr 


" 


Women’s Soccer, defender 


Age: 21 

Major: Liberal Studies 
Status: Defender 
Hometown: Lakewood, Calif. 


‘ NICOLE HUBBARD 

D: Favorite candy? 

N: Snickers. 

D: Favorite childhood Halloween costume? 
N: Jasmine from “Aladdin” 

D: Halloween costume this year? 

N: The girl from the Sun Drop commercials. 

D: Scariest movie you’ve ever seen? 

N: “Monster’s Inc.” Just kidding. | don’t 
watch any scary movies. 

D: Favorite moment since coming to 
CSULB? 

N: When our team made the NCAA tourna- 
ment twice. 

D: What do you see yourself doing after 
college? 

N: Teaching kids with special needs. 

D: How has your sport impacted your life? 

N: My sport has taught me life skills about 
working with other people, learning how to 
handle multiple tasks at once and just being 
able to meet new people. 

D: Hero(s)? 

N: My parents. They’ve taught me to always 
do my best. 

D: Best looking celebrity in Hollywood? 

N: Johnny Depp. 
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V MATT MALDONADO 

D: Favorite candy? 

M: Gummy Worms. | can eat those anytime. 
D: Favorite childhood Halloween costume? 

M: Spiderman. 

D: Halloween costume this year? 

M: Kenny Powers from “Eastbound and Down.” 
D: Scariest movie you’ve ever seen? 

M: “Halloween H20: Twenty Years Later.” 

D: Favorite moment since coming to CSULB? 
M: The scholar athlete awards banquet was the 
most satisfying. It just solidified everything that 
| was doing right and it gave me some recogni- 
tion for my hard work. 

D: What do you see yourself doing after col- 
lege? 

M: | want to pursue a C.P.A. license. In the long 
term, | would really like to be a professor. 

D: How has your sport impacted your life? 

M: Sport has taught me that hard work will 
eventually pay off. I’ve realized that hard work 
and determination will get you much further 
than talent in an area. 

D: Hero(s)? 

M: My uncle. He hasn’t missed a day of work in 
over 45 years and counting. 

D: Best looking celebrity in Hollywood? 

M: Mila Kunis. 
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Cross-country, Track & field, 
mid distance/distance runner 
Age: 21 
Major: Accounting 
Status: Senior 
Hometown: Modesto, Calif. 


Men’s Golf 
Age: 21 
Major: Communication Studies 
Status: Senior 
Hometown: Syracuse, NY. 


‘ KEVIN ROY 

D: Favorite candy? 

K: Reeses Fast Break. Nothing can beat 
them. 

D: Scariest movie you’ve ever seen? 

K: If | had to pick one, it would be “A Night- 
mare on Elm Street.” 

D: Favorite moment since coming to 
CSULB? 

K: Being part of the team that won a tour- 
nament last year. First win for the men’s 
golf team since 2004. 

D: What do you see yourself doing after 
college? 

K: | would like to play professional golf. 

D: How has your sport impacted your life? 
K: I’ve met a lot of great people that could 
possibly help me out in the long run. And 
traveling around the country is awesome. 
D: Hero(s)? 

K: | would say my hero is my dad. He has 
accomplished so many things in golf and | 
would like to follow in his footsteps. He has 
played on the PGA tour, and now plays on 
the Champions Tour. 

D: Best looking celebrity in Hollywood? 

K: Megan Fox. 


VALISIA BARAJAS 

D: Favorite candy? 

T: Sour gummy worms. 

D: Favorite childhood Halloween costume? 

T: A witch. 

D: Scariest movie you’ve ever seen? 

T: “The Shining”. It’s a really creepy movie and it 
terrified me as a kid. 

D: Favorite moment since coming to CSULB? 
T: My sophomore year when | qualified for the 
first round of the NCAA championships in the 
10K. 

D: What do you see yourself doing after col- 
lege? 

T: | would like to go into a nursing program to 
become a registered nurse. 

D: How has your sport impacted your life? 

T: It helped me get into college. Also, since | 
have to be so dedicated and focused with run- 
ning, it really helped me put that work ethic 
into my academics. 

D: Hero(s)? 

T: My parents. They both work very hard and 
have always supported me with school and run- 
ning. 

D: Best looking celebrity in Hollywood? 

T: It’s a tie between Ryan Gosling and Jake Gyl- 
lenhaal for the best looking actors. 


Cross-country, Track & Field, long distance 
Age: 21 
Major: Health Science 
Status: Senior 
Hometown: San Diego, Calif. 


Women’s Volleyball, defensive specialist 
Age: 18 
Major: Undeclared 
Status: Freshman 
Hometown: Long Beach, Calif. 


BARRY SNYDER 
: Favorite candy? 


: Halloween costume this year? 
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long friends in the process. 


< TYLER JACKSON 

D: Favorite candy? 

T: Hot Tamales 

D: Favorite childhood Halloween costume? 
T: Jasmine from “Aladdin”. 

D: Halloween costume this year? 

T: I’m thinking about being a Greek goddess. 
D: Scariest movie you’ve ever seen? 

T: “Texas Chainsaw Massacre” 

D: Favorite moment since coming to 
CSULB? 

T: Being able to travel to Hawaii with my vol- 
leyball team. 

D: What do you see yourself doing after 
college? 

T: | can see myself being a coach and helping 
out younger ones in sports. 

D: How has your sport impacted your life? 
T: Playing volleyball had made me the first 
person in my family to go to college. 

D: Hero(s)? 

T: My mother is my hero because she raised 
me as my mother and father figure. 

D: Best looking celebrity in Hollywood? 

T: Brad Pitt when he was younger. 


: Reese’s, Milky Way, or pretty much anything chocolate. 
: Favorite childhood Halloween costume? 
: An army man because that was pretty hip to be back then. 


: Hasn’t been decided, but I’m thinking either a nudist on strike or maybe a pirate. 
: Scariest movie you’ve ever seen? 

: “Saw.” Not for the scary factor, but the psychological factor. 

: Favorite moment since coming to CSULB? 

: I've enjoyed every minute of being part of the water polo team and making life 


D: What do you see yourself doing after college? 
B: | plan to get my Master’s and continue to lifeguard and have a great life with my 


girlfriend. 


D: How has your sport impacted your life? 


B: It’s been a catalyst for many things in my life such as friends, traveling, responsi- 


bility, fun and so much more. 
D: Hero(s)? 


B: My mom and dad. They’ve helped and supported me 100 percent in whatever 


choices I’ve made in my life. 


Men’s Water 
Polo, driver 


Age: 21 


Major: 
Kinesiology 
Exercise 
Science 


Status: Senior 
Hometown: 


Simi Valley, 
Calif. 
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overly-done print on print look. This re- 
fers to the use of excessive amounts of 
animal and floral prints, sometimes un- 
necessarily combined, in one look. It’s 
enough to turn anyone away from prints 
for the next few seasons to come. The 
way to take on this trend is by sticking to 
one print and wearing it in moderation 
— a key to all trends, frightening or not. 
So next time, try a leopard blouse with a 
pair of leopard flats, like the trendy lace- 
up canvas shoes from Keds. 

You may have seen examples of color 
blocking printed all over magazines with 
images of models wearing every color of 
the rainbow. Though the thought of all 
these bright colors may seem scary, | as- 
sure you, it’s not as bad as it looks. It’s a 
great way to get away with mix-matching 
solid colors. If you want to try this trend, 
you can tone it down with neutral colors 
such as browns, beiges and baby pinks. 
Instead of pairing a bright top with neon 
bottoms and colorful shoes, try neutral- 
izing the look with tan or taupe-colored 
trousers. 

For those afraid of color, there is an 
alternative. Try pairing a grey shirt with 
burgundy pants and a black sweater or 
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cardigan. The trick is to choose colors 


_ that complement each other but also 
‘Stand out on their own. As long as three 


er more colors are incorporated in your 


outfit, you're color blocking. If you're not — 
_ good at putting colors together, try buy- 
Ing an item that is already color blocked 
for you. You can find a handful of fash- 
_ionable color-blocked co ‘online at 
_Asos.com. 
Palazzo pants are the mea pouker 
trend to hit stores. They’re frighten- 
. ingly wide-legged formal trousers that _ 
_ dominate blogs and runways around the 
__ globe. From the looks of it, these pants. 
are big enough to fit one person in each 


pant leg. It’s very chic and all, but no one 


__ wants to fear tripping over their pants. 
_ Step into H&M where you can find more 
functional wide-legged Defoe that will 


better suit your wardrobe. 


_____ Creeper shoes, one oo as 

_ “brother creepers”, have been a gothic 
fashion trend for. quite some time now. 
_ They recently creeped their way into 


mainstream fashion, once again. Prada 
put them on the runway earlier this year 


FRIGHTENING FASHION 


Be careful not to overdo 
these fall fashion trends. 


By Violet Banks 


Photos courtesy of style.com 


JEEPERS CREEPERS: These Prada creep- 
ers didn’t make many people’s fall wish 
list. LEFT: This color-blocked shaw! looks 
like it belongs in a kindergarten class- 
room. MIDDLE: These Moschino palazzo 
pants have too many trends in one. 


for their Spring/Summer 2011 line and 
fashionistas are now adding creepers to 
their wardrobe for their own personal- 
ized fall look. This designer version is a 
cross between Oxfords and Espadrilles. 
They appear to weigh a ton and alto- 
gether seem like odd pieces of footwear. 
If you are a little afraid of this trend, 
try a traditional oxford with a little color. 
Oxfords with a small, arched wedge is 
a great substitution to the complicated 
platform. Urban Outfitters and Forever21 
have options that will stand out. These 
alternatives will save you sideways glanc- 
es and keep you right on trend. 
Remember, you don’t have walk 
around dressed like a giant bag of skittles 
or a human parachute. You shouldn’t be 
too afraid of these looks. Every season, 
“frightening” trends come and go, it’s up 
to you to be creative and make it work. 
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Your guide to concerts, on campus event and local happenings 


Night of the Living 
Dead Performed 
Live! @Maverick 
Theater, 7p.m. 


Kendrick Lamar Mayan Mocha OC Beer Week “As You Like It" — Plain White T's @El Women's 
@Whisky A Go Go, Mondays @Roots @The Loft, @CSULB Studio Rey Theatre, 6p.m., Volleyball vs. Cal 
7p.m., $20 Gourmet, 7a.m.-all 11:30p.m. Theatre, 8p.m. $22.50 State Fullerton 

day 15 percent off @Pyramid, 7p.m 


Mayan Mochas 


TO 


boner 


"Dracula" @Long Cheap and Easy “The Robber Rideshare @The __ Foo Fighters @The Thank Dog it's Incubus: If Not 
Beach Playhouse, Mondays Bridegroom" Beach Bike Check Forum, 7p.m., Friday! @Roots Now, When? Tour 
2p.m. @Paradise Piano @international City in the Quad, $53.05-$75.45 | Gournet, 7a.m.-all @Verizon Wireless 

Bar, 5p.m Theatre, 8p.m. }1a.m.-Ip.m. day (free meal for Amphitheater, 

your dog with 8p.m., $40-$116.30 


purchase of an sg st 
entrée) { i 


Dia De Los Muertos The Game plusToo Wiz Khalifa @Nokia Chris Brown: The Everybody Dies Social Distortion 
Festival @Museum Short @Galaxy Theatre, 8p.m., $35. F.A.M.E. Tour with — Horror Film Festival @Verizon Wireless 
of Latin American Theatre, 8p.m., $30 Bow Wow, T-Pain @Brea Plaza 5 Amphitheatre, 

Art, Tla.m. and Tyga @STAPLES Cinemas, 7p.m. 6p.m., $15-$40 


Center, 7p.m., 
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Rick Ross, Busta Irvine Park Karaoke and Taco Gavin DeGraw Uptown Farmer Women's Soccer “Hairspray” 
Rhymes, Eric Railroad's Sixth Tuesdays and David Cook = Market @46th and vs. UC Davis @Musical Theatre 
Bellinger, @Nokia Annual Pumpkin @Executive Suite, | @The Fox Theatre, Atlantic Ave., 3p.m. @George Allen West at the 
Theatre, 8p.m., Patch @irvine Park 7p.m.-9p.m. 7p.m., $39.70- Field, 3p.m. Carpenter Center, 


$40-$125 Railroad, 10a.m.- $47.90 2p.m. 


. Sp.m. e~ wg Pt, gi, on 
eo | fy Fs . 8. ) é 


Py 


A 


Women's Soccer HAPPY 

vs. Pacific HALLOWEENI!! 
$ @George Allen 
Field, 2p.m. 


calendar 15 


er \ \ husssasinse 


ii 
iN 
\ 


A great 


se 


Na 


NN 


atonal 


ec ie - 


save “f 


NYY 


‘My 


ne 


